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ColorTokens Case Study
ColorTokens GTM strategy was to penetrate the Cyber Security Market with their
Zero-Trust, Microsegmentation offering. In 2020-2021 Zero-Trust architecture
started to pique the interest of the Cybersecurity market. We started by
targeting companies of all sizes, before scaling up to handle all enterprise top-
of-funnel engagement for ColorTokens. They decided to handle all SMB
internally, as we were the strike team to help get their enterprise sales reps
more meetings on their calendar. All meetings set over the phone through
highly targeted cold-calling efforts
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I asked some of the town's residents to share their tips on
how to give casual pieces an elegant spin.
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